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The Artist-Gallery Partnership

A Practical Guide to Consigning Art

Revised Edition

By Tad Crawford and Susan Mellon

Introduction by Daniel Grant

Essential reading both for artists and galleries, this book's in-depth discussion of consignment contracts clarifies every aspect of a crucial business relationship in the world of art.

The book presents a provision-by-provision explanation of the Standard Art Consignment Agreement, a model contract between artist and dealer suitable for use. The contract is flexible, making it ideal for establishing consignment arrangements that are mutually beneficial. It covers agency, consignment, warranties, transportation responsibilities, insurance coverage, pricing, gallery's commission, promotion, return of art, and much more.

"[The authors] have compiled almost every word there is to be said on the legal aspects of consignment selling. The book is aimed at clearing away the misgivings and misconceptions which abound on both sides of the fence."--Crafts Report

"A fine example of a truly practical guide to consignment for the artist or craftsperson. . . . The Artist-Gallery Partnership is a practical nuts-and- bolts guide to drafting your own consignment contract and avoiding the pitfalls of an oral agreement based on a handshake and some vague promises or assumptions."--Working Arts

A link to "The Standard Art Consignment Agreement"
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How to Start and Succeed as an Artist

by Daniel Grant

This insider's guide is an indispensable tool for both the serious beginner and the practicing artist determined to make art a tangibly rewarding career. From the classroom to co-op galleries, art clubs, societies, and support groups, this book takes the reader on a journey through all the avenues an artist may travel to become an active professional. Practical matters such as obtaining gallery representation, working with dealers, and selling art through the mail are all covered. Success stories of well-known artists offer tips on developing skills, peer contacts, and effective studio practices.

Daniel Grant, a contributing editor of American Artist and former editor of Art & Artists, has written articles for Art in America, ARTNews, The New York Times, and other publications.

6 X 9, 240 pages; Softcover, List Price  $18.95  Publication Date: October l997

Arts and the Internet

A Guide to the Revolution

by V. A. Shiva

A complete guide to opportunities emerging on the World Wide Web for artists and arts organizations. The first book of its kind, Arts and the Internet explores new avenues for selling, exhibiting, promoting, and creating artwork online. From virtual art openings to legal issues, new audiences, and much more, this book helps people in the arts benefit from existing resources and prepare for things to come. 

 “Shiva addresses timely issues including security, censorship,  and copyright. . . . includes useful Internet addresses. . . ." —Sculpture “. . . covers everything from artistic expression to locating jobs on the Internet providing a unique artist focus. . . . Highly recommended!" —The Bookwatch

6 X 9, 208 pages; Softcover, List Price  $18.95  Publication Date: 1997

The Artist's Guide to New Markets    Opportunities to Show and Sell Art

Beyond Galleries

by Peggy Hadden

Equally valuable to emerging and established artists, this practical guide discusses alternative means by which artists can build or expand their careers beyond the gallery market. 

The useful information that fills these pages includes instructions for writing proposals and selling art to clients most artists would never consider approaching. Some of the ideas are: designing stamps for the U.S. Postal Service; selling art though architects and interior designers; placing art in corporate and public settings; and gaining access to online galleries. 

Peggy Hadden wrote a monthly column focusing on the career issues of artist for Art Calendar and has given numerous workshops on the subject, including a course at Pratt Institute.
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An Artistís Guide: Making It in New York

by Daniel Grant

For artists who want to move temporarily or permanently to the art capital of the world, here’s the ultimate guide to getting started in New York! Covering everything from the challenges of getting around town and finding affordable studio space to landing an art related job and getting exhibited, readers will discover proven solutions to every problem a newcomer to the New York art world may encounter. Here are dozens of insider success tips for finding a creative niche; interacting with art dealers, gallery owners, and publicists; seeking financial, marketing, and personal support; and much more. Meticulously researched and very detailed, this valuable guide offers a realistic  yet encouraging perspective on the thrills and pitfalls of finding success in this competitive art haven. With this meticulously researched and detailed companion, aspiring artists will ultimately spend more time making art and less time getting organized. 
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